
JAM Sports x Degree

JAM Sports partnered with Degree to promote their 72-hour antiperspirant to the active
and sporty JAM player community. 

THE PARTNERSHIP THE PROGRAM THE RESULTS

Degree’s goal was to drive
brand awareness and
encourage trial of the 72-hour
antiperspirant product heading
into the summer months. JAM
Sport’s player community fit
the ideal target market profile.

Over a 4 month program,
Degree ambassadors
delivered samples and
coupons at JAM Sports
league nights and
tournaments across
Ontario. 

12,500 coupons distributed

60+ venues hosted JAM
Sports x Degree pop-up
sampling events

CASE STUDY

JAM Sports provided a fun and relevant way for Degree to connect
with their 20-35 year old target consumer at the point of sweat.

 


