
JAM Sports Atlanta x Lunazul Tequila

Lunazul Tequila partnered with JAM Atlanta to drive trial and build brand awareness
among a highly sought-after demographic of socially active 25-40 year-olds in the
Atlanta market. 

THE PARTNERSHIP THE PROGRAM THE RESULTS

JAM Sports offered Lunazul
Tequila exclusive access to
Atlanta’s socially active 25–
40-year-old demographic
through authentic, high-
touch experiences,
seamlessly integrating the
brand into sports leagues,
lifestyle events, and fan
activations.

The partnership included an
integrated product sampling
program across multiple
events, branded activations,
digital promotion, and
immersive event experiences
at festivals, pub crawls, and
sports-related gatherings to
drive trial and increase
brand visibility.

25,000+ event attendees 
60.5+ cases sampled
3,500+ cocktails served
2.7M+ digital impressions 
1.9M+ event impression
9 new bar accounts
introduced to Lunazul
Fun and memorable
activations including branded
games, photo booths, and a
sangria bar.

CASE STUDY

JAM Atlanta delivered authentic connections, impactful brand
exposure, and high-volume product sampling that helped Lunazul

establish a powerful footprint in the Atlanta market. 
 


