Jam JAM Sports x inspiredgo  inspiredgo

JAM Sports provided a dynamic and integrated partnership platform for inspiredgo to
generate brand awareness, sample and drive sales among their target audience of
active and health conscious 25 - 34 year olds in Canadian markets.

THE PARTNERSHIP THE PROGRAM THE RESULTS
JAM Sports leagues and media The partnership included an Over the 3 month partnership:
assets provided a pathway for integrated media plan which
inspiredgo to introduce their created awareness for
easy and exciting way to eat inspiredgo with digital content ~ * 400 salads sampled
healthy, with directly delivered, and a contest, and : 328’888 :Egﬁ!?\g;iﬁgs
fresh and delicious meals, to encouraged sales with a . 525,content entries
their target audience in an promo code. Salads were also
authentic, fun and memorable sampled at league nights and
way. JAM players loved them!

JAM Sports provided a fresh and exciting way for inspiredgo to drive
awareness and trial with active and health minded young adults.



